Case Study: How Alcove New Kolkata
Built a Strong Organic Search Presence
Through SEO

Overview

Alcove New Kolkata is a premium residential township project located in Serampore, Hooghly.
The objective of the SEO campaign was to improve search visibility, increase organic traffic,
strengthen brand discovery, and attract prospective homebuyers searching for residential
properties in the region.

The Challenge

At the beginning of the campaign, the website had limited organic visibility and very few ranking
keywords. Most potential buyers searching for project-specific and location-based terms were
discovering competitor properties, real estate portals, or aggregator websites.

The goals were:

Increase organic traffic

Improve keyword rankings

Build visibility for branded searches

Expand search presence for Serampore and New Kolkata property-related terms
Create a sustainable source of qualified website visitors

SEO Strategy

The campaign focused on four key areas:

Technical SEO

e \Website audit and optimization
e Improved crawlability and indexing
e Metadata optimization



e Internal linking enhancements

Content Optimization

Location-focused content development
Project-specific landing page optimization
Property-related informational content
Brand-focused content strategy

Keyword Expansion
Targeted keywords included:

Alcove New Kolkata

Alcove Serampore

Alcove Shrirampur

New Kolkata Serampore

New Kolkata

Ganga-facing apartments in Kolkata
Serampore residential properties

Search Visibility Enhancement

Structured content implementation
Improved topical relevance
Al-search optimization

SERP feature targeting

Results

Organic Traffic Growth

The SEMrush data shows a significant increase in organic traffic over the campaign period.
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Key observations:

Traffic remained relatively low during the early months of 2024.

Steady growth began during the second half of 2025.

Monthly organic traffic crossed 1,500 visitors.

Peak organic traffic exceeded 4,000 monthly visitors.

Even after fluctuations, traffic levels remained substantially higher than the campaign's
starting point.

This growth established organic search as a maijor traffic source for the website.




Keyword Growth

Keyword intent  Pos_ = SF Traffic  Traffic % Volume  KD% URL Updated
alcove shrirampur 1 @2 2 114 748 880 29 Apr 30
alcove new kolkata home by the ganges 1 2 +2 14 0.91 110 28 May 18
alcove new kolkata 1 3 4 486 3180 54K 32 3 days
alcove new kolkata sangam 1 3 +3 12 0.78 140 28 May 29
new kolkata serampore 1 3 +2 15 098 170 26 May 12
new kolkata alcove 1 3 4 35 229 390 30 Jun 04
alcove serampore c 3 4 79 5.17 880 35 whkolkata.co.in/ 3days
alcove new kolkata serampore 1 3 5 594 38.87 6.6K 32 wkolkata.co.in/ May 23
alcove kolkata 1 4 +4 22 1.43 320 30 wkolkata.co.in/ May 25
sorab contractor 1 4 5 0.32 140 17 wkolkata.co.in/mr -hafeez - sorab-how - he - made - the - new - kolkata - apartment/ May 09
ganga facing flat in kolkata e 4 +4 3 0.19 110 2 @ wkolkata.co.in/best- ganga-facing - apartments - in - serampore - hooghly/ Apr 28
serampore ganga ghat 1 4 +5 3 0.19 140 15 ale olkata.co.in/best- ganga- facing - apartments -in - serampore - hooghly/ Jun 15
new kolkata 1 44 el 108 7.08 38K 27 alc olkata.co.in/ May 19
new kolkata sangam 1 @6 *4 6 039 16K 32 @ alcovenewkolkata.coin/ May 26
alcove apartments CN [} +4 o] <0.01 390 35 alcovenewkolkata.co.in/ 3 days
alcove new kolkata home by the ganges 1 6 +2 0 <001 110 28 alcovenewkolkata.co.in/wp-content/uploads/2022/01/Sangam- Brochure - 1.pdf May 18
mr hafeez contractor 1 8 *5 o] <0.01 210 16 alcovenewkolkata.co.in/mr - hafeez - sorab-how- he -made - the - new -kolkata - apartment/ May 10
mr hafeez contractor 1 B9 5 [v] <0.01 210 16 alcovenewkolkata.co.in/mr-hafeez - sorab-how - he-made - the - new - kolkata -apartment/ May 10
alcove service apartments N El +2 0 <001 320 35 @ alcovenewkolkata.co.in/ May 28

The number of ranking keywords increased consistently throughout the campaign.
Key achievements:

More than 100 keywords ranking within Google's Top 100 results.
Significant growth in Top 10 keyword positions.

Strong improvement in Top 3 rankings.

Increased visibility across branded and location-based searches.

The keyword trend demonstrates continuous expansion of search visibility rather than reliance
on a small set of keywords.

Top Performing Keywords

The website achieved strong rankings for several high-intent searches:

Keyword Positio
n



Alcove Shrirampur #2
Alcove New Kolkata #3

Alcove New Kolkata Serampore #3

Alcove Serampore #3
New Kolkata Serampore #3
New Kolkata #4
Alcove Kolkata #4

These rankings helped the project capture search demand from users actively researching
residential properties in the Serampore and Hooghly markets.

Al Search Visibility

Al Visibility Mentions Cited Pages

14 3 4

@& ChatGPT 2 0
{5 AlOoverview 1 3
{5 AlMode 0 3
4 Gemini 0 0

Beyond traditional search rankings, the website also gained visibility within Al-powered search
experiences.

Results included:

Al Visibility Score: 14

3 Al mentions

4 cited pages

Citations within ChatGPT



e (Citations within Google Al Overviews

This demonstrates that the website's content is being recognized as a relevant source by
emerging Al search platforms.

Business Impact
The SEO campaign produced measurable improvements in digital visibility:

Increased Brand Discoverability

Prospective buyers searching for Alcove-related terms were able to find the project directly
through Google.

Improved Search Presence
The website secured multiple Top 3 rankings for important branded and local keywords.

Sustainable Traffic Growth

Organic traffic grew from minimal levels to several thousand monthly visitors, reducing
dependence on paid channels.

Future Growth Potential

With over 100 ranking keywords and growing Al visibility, the website now has a stronger
foundation for long-term search performance.

Results at a Glance

e Organic traffic grew from near-zero levels to more than 4,000 monthly visitors at peak
performance.

More than 100 keywords achieved visibility in search results.

Multiple commercial keywords reached Top 3 positions.

Strong rankings established for branded and location-specific searches.

Al Visibility Score reached 14.

Citations earned within ChatGPT and Google Al Overviews.




Conclusion

The SEO campaign transformed Alcove New Kolkata from a website with limited search visibility
into a recognized digital presence within the regional real estate market. Through technical
optimization, content enhancement, and keyword-focused SEO, the project achieved sustained
traffic growth, stronger rankings, and increased visibility across both traditional and Al-powered
search platforms.
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